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Preface

After fi ghting my way through three books on bunkers, I advised Llewellyn that I would 
like to turn my attention to a history of the industry. His reply was simple: ‘You can’t, 
no one has written about the commercial side of the business yet!’

He was correct, and comments from delegates on various courses who kept asking for 
a commercial textbook encouraged me to write this one. I had planned a short book 
that covered the commercial issues affecting buyers, brokers, traders and suppliers 
of bunkers. It has turned out a little longer than I intended but I hope that the index will 
help people to fi nd what they want.

This book is based on my own experience, the advice and training I have been given 
during my career and the constructive help of many friends and colleagues in the 
industry.
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